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Media Minder — Interview with Ursula Schwarz, 
Executive Director of The National Media Market
Column	Editor:		Philip Hallman		(Ambassador	Books	and	Media)		<philip@absbook.com>










Ambassador Book and Media Services 




non-profit organization going for so long, espe-































bring	 any	 titles	 they	 feel	 will	 be	 of	 interest	 to	




















Ambassador:	 	 Tell	 us	
how	the	market	has	changed	
over	the	years?
US:	 	 The	 Market	 was	
called	 the	 National Film 
Market	until	a	few	years	ago.	
Initially	 27	 companies	 par-




Companies were selling 16mm film in the 
70s	and	were	just	starting	to	consider	videocas-
settes.	 	 Fewer	 programs	 were	 introduced	 each	
year,	primarily	because	most	companies	actually	
produced	for	the	education	market.		It	was	more	
involved to show a 16mm film — companies 
were	required	to	adhere	to	a	strict	schedule	that	
was	 published	 ahead	 of	 time.	 	VHS	 and	 Beta	
cassettes	 gradually	 replaced	 16mm,	 laser	 disks	
came	and	went,	and	now	the	preferred	format	is	
DVD and digital files.
There	was	a	lot	more	purchasing	done	at	the	
actual	market	in	the	early	years.		Many	institutions	
came	 prepared	 with	 purchase	 orders	 and	 took	





nization that attended the first market?
US:	 	Yes,	there	are	six	companies	who	par-
ticipated in the first Market:  Phoenix Learning 
Group,	 Weston Woods,	 AIT – Agency for 
Instructional Technology,	 Lucerne Media,	
Bullfrog Films	and	The National Film Board	
of	Canada.




Ambassador:	 	 Technological	 innovations	








first day of the Market.  It’s a good way to present 
to	a	large	cross	section	of	media	professionals,	and	
for	new	companies	to	be	introduced.










Has	 that	 always	 been	 the	 philosophy	 of	 the	
market	—	to	create	a	venue	for	as	diverse	a	
group	as	possible?
US:	 	The	 audience	 was	 always	 a	 mix	


























Vegas	 was	 popular	 because	 of	 the	 availability	



















right,	 collection	development,	 cataloguing,	The 
Patriot Act,	media	literacy,	digital	deliveries,	etc.	














A Dictionary of 
Modern Politics
“Highly recommended.” —Choice
In the increasingly complex world of modern 
politics, the fully revised and expanded fourth 
edition of this long-standing title provides a 
comprehensive guide to political ideologies and 
terminologies.This text is an essential reference 
source for students of politics at all levels. 
David Robertson
978-1-85743-333-3
Hardcover, $260, Available December 2008
For information on these and other 
Routledge Reference products please visit 
www.routledge.com/reference
A Dictionary of Ethnic 
Conflict
This detailed Dictionary provides authoritative and 
up-to-date information on ethnic groups involved 
in conflict. Entries are provided for current 
ethnic hotspots, irredentist claims, secessionist 
movements as well as major peace accords.
Rajat Ganguly
978-1-84743-059-2
Hardcover, $130, Available December 2008
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invited	to	participate	in	a	discussion	of	evolving	




Ambassador:	 	Are	 there	any	plans	 to	make	
those	discussions	available	in	a	print	version	for	
instance	for	those	that	may	not	be	able	to	attend?




Show awarded to the film that the attendees like 
best.		How	did	that	come	about?



























Something to Think About —  
Preparing for November
Column	Editor:		Mary E. (Tinker) Massey		(Serials	Librarian,	Embry-Riddle	
Aeronautical	University,	Jack	R.	Hunt	Library)		<masse36e@erau.edu>
In	July,	I	begin	preparing	for	the	Charleston Conference.	 	 I	 tend	 to	 push	 myself	 to	 add	more	meat	 to	 the	workshop	on	coping	with	

























hear	 just	 the	 right	words	 that	will	begin	a	new	
path	of	solutions.















other feature I find necessary is to give the speech 
the	 feeling	 of	 a	 one-on-one	 conversation	 with	
each	person	in	the	room.		Each	person	hears	and	
interprets	your	speech	according	to	his/her	own	
experiential	 background,	 so	 don’t	 be	 surprised	
to find you’ve made a point you don’t remember 
saying.		It’s	a	little	weird,	but	if	it	works	for	them,	
it	works	for	me	too.
The	 rest	of	 the	conference	 is	 involved	with	
a	great	deal	of	preparation.		Whether	you	learn	
about	 the	 sessions	 before	 you	 arrive	 or	 upon	
receipt	of	 the	program,	you	must	sit	down	and	
examine	all	the	topics	and	mark	which	ones	you	
are	 interested	 in	hearing.	 I	hear	people	say,	“If	
only	 I	 had	 known…”	 and	 I	 wonder	 why	 that	
happens.		Preparation	is	most	important!		I	usu-
ally	make	a	schedule	out	each	day	with	primary	




















and was delighted to finally meet me.  You never 
continued on page 84
